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Why Join IDI?

The Institute of Designers in Ireland is the professional body 

representing the interests of Irish designers.We are an all-island 

organisation with approximately 350 members.

By becoming a member, you will benefit from:

• frequent opportunities to network with design professionals, 

within and outside your discipline

• a listing of your profile and contact details in our printed annual 

as well as in our online directory

• news on design events listed on our website and in this 

members’ publication; Ratio

• support and advice on professional best practice, including 

access to codes of professional conduct and conditions of 

engagement

• access to our database of members

• invitations to a wide range of design events, including the 

annual Design Awards

• membership of a professional design institute affiliated with 

global design representative groups and recognized by the Irish 

government and state bodies

For information on membership visit www.idi-design.ie

www.idi-design.ie

Welcome:
Happy New Year and welcome to Ratio… It’s been a 
while since we’ve been in contact via a publication 
of sorts. Some or all of you may recall Creative 
Axis — our intermittent if not irregular printed 
newsletter which had grown significantly over recent 
years. Perhaps a victim of its own relative success; 
CA was also a casualty of the recession, becoming 
an unwieldy proposition to print and distribute. So 
in this age of social media, not surprisingly we’ve 
created Ratio as a PDF, in the hope that we can 
engage you our members in an open debate about 
design, attract input and comment — and most 
importantly — on a more frequent basis than before. 

In this first issue, we’ve put together a diverse range 
of recent stories and successes; we’re dedicating 
section of Ratio to members’ work; we’ll talk about 
Design Week and its successful growth in the face 
of adversity; and our piece on 2009’s triumphant 
Design Awards is a precursor to this year’s Best of 
Irish Design book. 

So off we go. We hope you really enjoy this first 
edition of Ratio and trust that you make this new 
format your own. Please do contact us with any ideas 
you have for content, stories or issues you’d like to 
discuss. Our collective development and success 
depends on dialogue so tell us what you think.

Hoping 2010 brings growth, prosperity and creative 
opportunity. We look forward to hearing from you. 

Damian Cranney MIDI

President.

Cover: Massimo Vignelli at OFFSET courtesy Asbestos www.theartofasbestos.com

Design: Con Kennedy MIDI - www.conkennedy.ie

Damian Cranney MIDI
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News:

The Frank Ryan Travel Bursary Award for 

2009 was made to Kevin Callaghan, a BA 

(Hon) 4th year student in the Crawford 

College of Art and Design, Cork Institute 

of Technology.

Kevin used his bursary to travel to, 

Jingdezhen, Peoples Republic of China to 

attend a pottery workshop.

Kevin first learnt about the residency at 

the Experimental Sculpture Factory and 

Pottery Workshop, Jingdezhen from a slide 

show given by Gus Mableson, the director 

of the Ceramics Skills and Training Course 

with the Crafts Council of Ireland. Kevin 

instinctively realised that a trip to the 

Sculpture Factory and Pottery Workshop 

would be a foundation on which to inspire 

future work as he is very much influenced 

by Asian architecture and calligraphy.

The work produced during the workshop 

has already been on public exhibition 

in Jingdezhen and has been featured in 

an exhibition in the Glucksman Gallery 

University College Cork.

The Bursary allowed Kevin to not only 

broaden his design experience through 

travel and exposure to international 

design but also enabled him to work with 

other designers from all over the world 

who had travelled to China to broaden 

their ceramic design knowledge.

Kevin’s award has provided another 

example of how the Frank Ryan Travel 

Bursary work’s to broaden Irish Design 

by enabling Irish Designers to travel 

abroad to gain international design related 

experience.

Frank Ryan Travel 
Bursary Award 2009.

Design Week 
Student Design 
Competition

The IDI is proud to announce the winner 

of the Design Week Student Design 

Competition as Robert J Boormann from 

IT Sligo. Entrants were asked to design 

a chair made only from two sheets of 

corrugated Cardboard.

The Judges, Architect and Designer 

Barry Sheehan and John Walsh of 

Design Company Made*, were extremely 

impressed with the overall quality of 

the entries, but it was Robert’s elegant 

but edgy IKE & MIKE that topped both 

judges lists.

The runners up were Aleksandra Milne 

from NCAD for her organic creation 

‘Aries’, Marta Slawinska of IT Sligo for her 

faceted ‘Edgy’ Chair, Vincent Naughton 

(Sligo) for his simple but elegant 

“Simplex” and Julia Schreckenback 

(NCAD) for her innovative ‘Wobbler’ chair.

Robert will be presented with a cheque 

for €100.

Plan Expo
The Best of Irish Design was on Exhibition 

at Plan Expo in the RDS from the 3rd 

to the 5th of November. Many Thanks 

to Expo Events for kindly giving the 

IDI the Stand and the plasma screen. 

Carol Coffey MIDI kindly put together a 

presentation of all the shortlisted entries 

from this year’s IDI awards. The IDI were 

in attendance for the full three days and 

there was a huge amount of interest from 

visitors and other exhibitors in the entries 

and the general feeling from people is by 

using the design talent on display, Ireland 

will gain economic growth in the future.   

“A community of designers & developers 

working to refresh the creative, technical 

& professional culture of New Media in 

Dublin.”

 

Refresh Dublin is an event that promotes 

design, technology, usability and 

standards. Refresh Dublin is a part of 

and inspired by the Refreshing Cities 

movement. The intent of Refresh Dublin 

is to provide a cross-discipline insight into 

all things design, interactive, creative and 

technical, so that different disciplines can 

learn from each other.

 

Refresh Dublin Thursday, October 29th

The first Refrsh Dublin event took place 

in the Science Gallery on Thursday 29th 

October. The speakers were:

Sabrina Dent 

http://www.sabrinadent.com/

Playhouse Dublin

http://www.daft.ie/playhouse

Eamon Leonard

http://www.eamonleonard.com/

Mercury Girl 

http://www.mercurygirlinc.com/

 

Refresh Dublin has had great feedback 

about the event, and are looking forward 

to holding another event early in the New 

Year. Refresh Dublin events are free and 

open to anyone interested in New Media.

 

The theme of the event was State of Play 

and covered the state of the industry in 

Dublin at the moment. Presentations and 

details of the next Refresh Dublin will be 

available shortly on the website. Please 

contact us if you have any questions 

about the event or are interested in 

speaking or presenting.

 

Links

http://www.refreshdublin.org/

http://www.twitter.com/RefreshDublin

http://www.linkedin.com/groups?about=&g

id=2368645&trk=anet_ug_grppro

http://www.facebook.com/group.

php?gid=83460803398

refreshdublin@gmail.com

IDI designers offer 
design advise at THE 
IDEAL HOME SHOW 
2009 Dulux Interior 
Design Advice Centre

Seven IDI designers and Architects were on hand to provide their expert knowledge 

to members of the public at the Ideal Homes Show at the RDS on the 23rd – 26th 

October 2009. The  Advise centre was so successful and a real hit with the public, 

today fm said “it was the best thing at the show” Many thanks to all the designer’s who 

were fantastic in particular Martin McCormack MIDI who was up early to appear on 

Ireland am.

The expert panel was made up of:

Declan Kirwan MIDI www.djkdesign.ie 

Declan O’Donnell MIDI www.odkmarchitects.com 

Geraldine O’Brien MIDI  www.designsense.ie

Jean Feeney MIDI www.peacock.ie 

Martin McCormick MIDI martin.c.mccormick@gmail.com 

Jenny Coughlan MIDI jencoughlan@gmail.com 

Ann-Marie McCarthy MIDI www.macinteriors.ie 

Refresh Dublin
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This year’s European Design Awards 

saw Irish design and brand consultancy 

Creative Inc winning gold in the Artistic 

Catalogue category for their work on the 

Liberty Arts Building (The LAB) exhibition 

book. This is the first time that an Irish 

graphic design company has won a “Gold 

Award” at this event.

The Awards took place in Zurich on 

Sunday evening (the 17th) at the Arena 

Filmcity at Sihlcity. Attending the 

awards from Creative Inc was Creative 

Director Mel O’Rourke. “This is a huge 

achievement for all concerned at Creative 

Inc and helps put Irish design firmly on 

the European map”. 

In presenting the award to Creative Inc, 

head of the European Awards Demetrios 

Fakinos noted “that the judging panel 

regarded the design of the promotional 

book for The LAB to be flawlessly 

executed”. The chairman of the judging 

panel was world renowned design author 

Michel Chanaud.

The LAB which is located on Foley Street 

in Dublin is a purpose built facility for 

the arts, including a gallery and rehearsal 

studios. The promotional book featured 

40 Exhibitions at The LAB and “the 

exceptionally high standard of design 

by Creative Inc reflected everything that 

is best about Irish creativity and is in 

keeping with what The LAB strives to 

achieve with art in our city” said Jack 

Gilligan, Director at The LAB.

Founded in 1996, Creative Inc is one 

of Ireland’s leading design and brand 

agencies. Their portfolio of work includes 

the creation and/or rebrand of brands 

such as Havok, Clerys, Saba, Dublin City 

Council, Rehab, Finches, Total Produce 

plc, The Dublin Theatre Festival, The Irish 

Greyhound Board and Zamano plc.

For more information please contact:

niall@creativeinc.ie

Achieve:
Creative Inc. wins European Gold

Left: L-R Ciara 
Cantwell, Nicola 
Curry, Mel O’Rourke, 
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Thomas 
Heatherwick
Designweek09 began with a talk in CHQ 

Dublin by Thomas Heatherwick. The 

Heatherwick Studio was founded in 1994 

to make unique projects happen. The 

studio has achieved worldwide acclaim for 

designing anything from a handbag to a 

power station.

Described by Sir Terence Conran as “the 

new Michelangelo” Thomas showed 

projects that earned him this deserved 

the description. His famous rolling 

bridge in Paddington Basin showed the 

technical understanding that underpinned 

his work, whilst his circular concrete 

block structure displayed the variety of 

his imagination. But it was the search 

to improve the lowly toilet cubicle door 

hinge that showed the real search for 

creative simplicity that underpins his work 

and his passion for design. During the 

course of his talk Thomas received three 

ovations. As well as producing fabulous 

work, Thomas turned out to be wonderful 

company and completely self effacing. 

We waited three years to get Thomas to 

Designweek. It was well worth it.

Dyson Student 
Creativity Day
This year Student Creativity Day took place 

in the Tullamore Court Hotel, Tullamore. 

We had over 80 students from around 

the island take place in a one day design 

challenge entitled “2030”. The students 

are divided into teams, mixing colleges 

and design disciplines and once again the 

event was a huge amount of fun.

Tullamore proved to be a superblocation 

and it was great to have events move 

outside of Dublin. The day came about as 

Noel Joyce, a student from IT Carlow and 

Jennifer Dillon, a recent graduate of DIT 

had organised the DesignHub exhibition, 

also held in the Tullamore Court Hotel. 

Noel was also awarded the Dyson Product 

Design Award 2009 for his Wheelchair 

Brake, a product that is going into 

production with the Irish firm Stira. 

Seeing young designers at play is 

fantastic fun. But seeing their designs go 

into production is hugely rewarding for all 

of us involved in design promotion and 

education. 

This year saw Designweek take further strides as we launched a new website and 
took on a part time employee for the first time. The Committee has worked hard 
to develop events around the island of Ireland and this year we had significant 
events in Waterford and Tullamore as well as Belfast, Dublin, Cork, Kilkenny and 
elsewhere.

Our audience comprises the business community who use our services, the 
public who utilise our work and of course designers themselves. We continue to 
develop and this year we had a new development with events that were held for 
children. The Family Day at the National Print Museum, the Design a Poster for 
the Hugh Lane and the Workhouse Studios Workshops were key developments.

Designweek exists because of the numerous volunteers throughout the 
island. On behalf of the Designweek Committee I would like to say thank you 
to all of them.

Participate:
Designweek’09
Barry Sheehan MIDI
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Design Week 09 in 
Belfast
This year Design Week grew in size, 

influence and quality with a diverse 

series of events taking place across from 

Monday through to Friday.

The quality of events on the Belfast 

Design Week calendar took a big leap 

forward with better organisation, an 

amazing calibre of speakers and for 

the first time, design events with 

meaningful links into industry. Two 

events in particular were organised and 

hosted by Invest NI and the Creative 

& Cultural Skills Alliance respectively; 

both promoters of design and the value it 

provides to business and the economy.

Monday saw the week long series of 

events kick off with an evening hosted 

by Terry Furniture in Portadown with a 

showcase of new furniture design. 

On Tuesday the new Northern Ireland 

Design Alliance — hosted by Creative & 

Cultural Skills Alliance — was launched 

by Jonathan Sands, CEO of global design 

supergroup Elmwood.

Members of Northern Ireland’s design 

sector were out in force with designers 

and educators gathered to discuss how 

investment in skills training will build 

a competitive industry in the future. 

Inspiring stuff.

Wednesday was a busy day with ICAD’s 

2008 award winners exhibition travelling 

to Belfast. The exhibition took place in 

University of Ulster Belfast’s impressive 

ground floor atrium and visitors retired 

upstairs to the main lecture theatre to 

hear from celebrated London creative 

team Airside.

Another busy day on Thursday got 

going early with the William H Walsh 

commemorative lecture being re-badged 

as Invest NI’s Innovation lecture series. 

Richard Christie, head of Invest NI’s 

design service jumped at the opportunity 

to participate in Design Week and put on 

an amazing event that attracted a huge 

number of designers and local business 

people.

Martin Derbyshire from Tangerine talked 

about innovation and the design process 

and was followed by Ralph Ardill — 

formerly of Imagination — who stole the 

show with an inspiring take on the future 

of branding and meaningful customer 

experiences.

Thursday also saw Belfast’s first Build 

conference kick-off. This amazing 

event was billed as no ordinary web 

conference. Attracting the digital design 

and developer community, the event 

brought internationally renowned speakers 

and the best of the web to Belfast’s 

Waterfront Studio. Build’s organiser Andy 

McMillan (our own Richard Seabrooke) 

also had time to squeeze in a showing of 

Objectified — Gary Hustwit’s latest film 

— as well as putting on the Airside show.

So a great week all in all for Belfast’s 

design community. The impressive list 

of events and the participation from the 

city’s creative community bodes well for 

the future. 

Thanks to all who showed up and got 

involved as well as supporters and 

believers alike. Particular thanks go to 

Sara Graham of Creative & Cultural Skills, 

Richard Christie of Invest NI and Andy 

McMillan of Build. The bar has been set. 

Roll on 2010.

http://www.nidesignalliance.com/

http://buildconference.com/

http://www.investni.com/

http://www.terryfurniture.co.uk/

Participate:
Designweek’09
Damian Cranney MIDI

Top: Design Week 2009 Belfast Launch

Above: Frank-Innovation-Masterclass
Ralph Ardill (Brand Experience Consultancy), Damian Cranney (Frank/
IDI President), Martin Derbyshire (Tangerine) & Tracy Meharg (Invest NI)

Left: Jonathan-Sands-Elmwood
Jonathan Sands, CEO of Design Supergroup Elmwood address NI’s 
Design Community at the launch of the NI Design Alliance
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After 3 weeks of talking about it, 6 

months planning it and 3 days doing 

it, OFFSET2009 came to close on the 

evening of Sunday 8th November. 500 

delegates descended on Dublin’s Liberty 

Hall for an inspiring weekend hosted by 

The Small Print featuring some of the 

world’s leading creative lights.

Across 2 rooms (the 420 seat MAIN 

STAGE and 80 seat OFF ROOM) 

luminaries including Massimo Vignelli, 

Sir Peter Blake, David Shrigley, Anthony 

Burrill, Experimental Jetset, James Jean, 

Johnny Kelly, Chip Kidd, Pentagram, Tara 

McPherson, Studio AAD, The London 

Police, Atelier, Chris Haughton, Oliver 

Jeffers and many many more opened up 

to reveal the secrets behind the incredible 

work they produce. Reaction to the event 

has been incredible from both delegates 

and speakers, many feeling it was a huge 

step up for any similar event which has 

happened on this island before, something 

we’re very proud of. All we know is we 

enjoyed every minute of it and will be 

planning OFFSET2010 from January.

For more information, including news 

of release dates for the main stage 

presentations online, 

visit http://www.iloveoffset.com

Images of OFFSET were kindly provided 

by Asbestos www.theartofasbestos.com

Richard Seabrook

Particpate:
Offset
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24 Hour Design Challenge
Derek McGarry MIDI

65 cross-sector participants took part in 

the 24 Hour Design Challenge “Invisible 

Boundaries” on February 12/13th 2009 

hosted by the National College of Art and 

Design (NCAD) in Dublin, Ireland. The 

main objective was to find viable socially 

responsible design solutions in the form 

of potential cross-sector research projects. 

International experts were invited to 

present ethical design themes and to 

introduce preliminary challenges. Six 

carefully selected teams of cross-sector 

participants worked continuously for a 

period of 24 hours to find innovative 

solutions. The 24 hour design challenge 

is a highly productive research model that 

helped the NCAD to create a new more 

clearly focused cross-sector research 

platform. Strategically, we identified a 

new network of multidisciplinary cross-

community partners willing to exchange 

knowledge as part of an ongoing creative 

commons. Consequently, a number 

of innovative projects are now being 

developed by new cooperative research 

clusters.

24 Hour Cross-sector Design Challenge “Invisible Boundaries” Transcending 
Disciplinary Boundaries: Creating New Practices, Processes and Knowledge
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RTÉ 2’s New Look
Ultan Courtney, RTÉ

In January of 2009, RTÉ’s internal 

Graphics Department was asked to 

pitch against tough competition from 

overseas companies, (some of whom only 

specialize in television branding), for this 

prestigious design gig. Ultimately the 

brief called for something very special, 

albeit more approachable, feminine and 

less austere than the green room.   

There was an enthusiastic response, with 

six designers entering multiple original 

designs in storyboard format. Ultimately 

these options were refined to three, then 

two, and finally one. It was a nailbiting 

series of presentations.   

The design to represent RTÉ’s pitch was 

created by Ultan Courtney, a freelance 

operator in the department and managed 

by Senior Graphic Designer, Connor 

Cassidy. The essence of the concept was 

of a magical RTÉ TWO suburban garden. 

It pictured various species of garden 

insects who had made extraordinary 

“evolutionary leaps.” Each species had 

devised bizarrely clever routines, to 

incorporate found household artifacts into 

their ecosystem.  

Although the concept was well-received, 

there was an initial anxiety held by the RTÉ 

board of executives that this identity could 

undermine the wide programming scope 

of the channel if it were to endorse overtly 

nature-orientated on-air packaging. The 

concept needed drastic redevelopment, 

and fast. There were all kinds of 

suggestions; bringing the creatures out to 

interact with familiar human environments 

(office spaces, construction sites, etc.) - 

anything to get away from the proposed 

garden and out of the green room. At this 

stage, the characters, the situations and 

style of humour were in plentiful supply 

but there was nothing to connect them 

with RTÉ TWO.   

The design team revised all the previous 

concept art, and powered through yet 

another huge brainstorming exercise, 

before the solution finally arrived: An 

alien plant - The Venus Fly Trap. It was so 

intrinsic to this world, one could hardly 

imagine the design without it. 

Fly Traps are green (channel colour) and 

eat insects. If that wasn’t enough, they are 

already very mysterious creatures – slightly 

more pet than plant. The development of 

alien powers, created a hilarious perversion 

of Mother Nature capable of injecting 

magic into all creatures it can swallow. 

Outshining the original concept Venus 

became the key narrative force of the 

channel, and it’s icon.  

The character created purpose for 

everything; the most important of which 

was that it loves to play with its food! In 

a homage to Cronenberg’s The Fly, Venus 

entices insects into one pod and teleports 

them out another, with unexpected 

results! A journey through Venus could 

either terminate in digestion or lead to a 

playful metamorphosis. In this respect, 

Venus brands his little creatures with a 

little of its own Alien DNA. Such logic, 

compels us accept that the character can 

control squadrons of bees that obey it to 

make honey, or an army of ants that feed 

it kernels to make popcorn.  

Venus functions as the caretaker, 

predator, and god of this little ecosystem. 

It is single and plural, male and female, 

young and old, where each pod has 

The Pitching Process & Idea Development  RTÉ TWO’s current award-winning look has had a very successful five-year run. 
Packaging the station with the spontaneous and sophisticated GREEN ROOM served the on-air packaging with an endless 
array of entertaining possibilities to explore the playfulness of the channel - and its established colour ‘green’. Like any 
good brand, it must evolve and respond to its audience, whilst reflecting the same core values of its unique identity; 
“bold, playful and sound.”   

its own personality and voice in “the 

family tree” so to speak. In this respect, 

Venus is flexible enough to enlist equal 

interest from the exceedingly diverse 

range of audience demographics that 

rely on RTÉ TWO for the likes of: young 

people’s programming, sports coverage, 

documentaries, films, wild life, drama, 

foreign acquisitions, comedy, etc.   

As the RTÉ TWO household’s branding 

machine, Venus sits on an antique consol 

table or “throne” which doubles as a 

reliable source of “found objects” left by 

unwitting inhabitants of the household. It 

is presumably from here that these objects 

find their way throughout this world to 

new and bizarre uses. The room is based 

on the home of the designer. Originally 

the graphic green striped wall paper was 

pink, and the consol table is an antique 

recreated photo-realistically in 3-D. This 

foyer concept ultimately replaced that 

of the “RTÉ TWO garden.” Instead of 

bringing the objects out to the insects 

as originally planned, the insects were 

brought into a home filling it with ambient 

activity and wonder. Every ident animation 

ends here in the foyer, to reinforce that 

Venus is the source of all paranormal 

activity. We never have quite enough 

information to tell where exactly this foyer 

is, only that we can relate to this home as 

the home of RTÉ TWO, as the foyer has 

effectively become a logo in itself.

For more see:

vimeo.com/6611138

www.rte.ie/tv/ident_rtetwo.html
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Carol Coffey MIDI - Awards Chairperson

Despite the downturn in the economic 

environment and the challenges we faced 

as a consequence, this year’s awards 

were a great achievement and provided 

a welcome positive boost for the Design 

community. To date we have had nothing 

but positive feedback for the event which 

is fantastic.

There were enormous problems in 

securing sponsorship and we had to 

literally squeeze funds and facilities from 

a variety of sources.  We did manage to 

win some high profile branding of the 

Awards via JCDecaux, thanks to Ailbhe 

Lee and this exposure is crucial to selling 

the event to sponsors in the future. We 

also managed to get other media exposure 

in print and online.

This year we had to make a decision to 

have our jury judge online, again due to 

financial constraints. However, this proved 

to be a positive step which will allow us 

to develop the scope for our international 

jury going forward. Karen Hanratty was 

instrumental in this and her hard work in 

making this technology to us is so much 

appreciated.

We also had a new MC this year, Michael 

Hayes. Michael provided us with a very 

professional service and adopted the 

perfect tone for the occasion. It was not an 

easy task as due to the time constraints of 

access to the venue and set-up we didn’t 

get an opportunity for a full run through 

with the visuals so Michael’s media 

experience and ability to think on his feet 

were a welcome addition.

Although entries were down on previous 

years we were pleased with the number 

and the quality of the entries all things 

considered. However there is no room 

for complacency and we will have to 

look at a marketing/PR campaign to 

increase our entries for next year’s 

awards if we are to maintain our 

standards of excellence.

Once again a huge debt of appreciation to 

the Design Awards Committee who worked 

tirelessly right up to the main event in 

order that everything would be “all right 

on the night” I would especially like to 

thank Ailbhe Lee who, despite being new 

to the role of Executive Officer managed 

the run up to the awards  and the chaos 

of the entries with a professional ease. 

Celine Cummins deserves her own special 

award  for performing a number of 

miracles (water into wine and the loaves 

and fishes come to mind) including finger 

food and her family to help prepare it 

and the securing of  “The Carlow Brewing 

Company “ as our drink sponsor just days 

before the Awards Ceremony. This actually 

proved to be a blessing in disguise as a 

number of people on the night commented 

on how much they preferred the beer to 

the cocktails we had previously.

Darragh Treacy, Derek McGarry, John 

Walsh and Steve Conlon also provided 

their own invaluable services to the event.

Celebrate:
IDI Awards 2009
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Good Designers, 
Bad Interiors?
Elaine Butler of Edge Design sees an upside to the taming 
of the Celtic tiger if it means that interior designers will
have to shape up to survive.

When you start to hear phrases like 

‘economic downturn’ and ‘market 

slowdown’, it’s understandable for 

professionals operating at the luxury end 

of the services market to become a little 

nervous. But it’s not all doom and gloom. 

Personally I think there’s nothing better 

than a whiff of recession to sort the 

wheat from the chaff and I would imagine 

that a lot of the companies set up to 

capitalise on the construction boom will 

now be re-examining their positions and 

making a quick exit stage left. 

That’s not to say that life is going to 

be all rosy for those who of us who are 

left. We still have to deal with the old 

chestnuts that have been dogging our 

industry for years, it’s just that now these 

issues are going to bite even harder.

The word on the street is that the age-old 

problem of getting paid is now worse than 

ever – as if that was possible, I hear you 

cry. I appreciate that the Competition 

Authority precludes our industry from 

standardising payment terms but we have 

to recognise that until we collectively 

implement payment structures that 

mitigate bad debts, this issue is going to 

continue to beleaguer the industry. We 

are only as strong as our weakest member 

and if a handful of companies offer lax 

payment terms, the whole sector must 

follow suit in order to compete. 

Getting paid is often down to a lack 

of appreciation for design services, a 

topic discussed at a recent IDI seminar. 

In my experience the Irish don’t rate 

consultancy very highly (mind-boggling 

when you consider that all first-world 

countries are moving towards service-

driven economies). To quote a reputable 

kitchen supply company, ‘Clients are 

happy to pay €30,000 for a kitchen 

but they begrudge €150 for design 

services.’ I’ve seen this time and time 

again with clients. We may be selling 

consultancy, but in their head they’re 

buying interiors, which is why I tend to 

lose a lot of projects to design and build 

companies. 

Our Irish fixation with objects-over-ideas 

and products-over-services has fed back 

into how the industry structures its 

fees. On top of their hourly fees, some 

designers receive a commission or kick-

back based on the furniture bought by a 

client. Some designers tell their clients 

about this and some don’t. 

I must pin my colours to the mast here 

- I am totally opposed to the notion of 

commissions or mark-ups for anyone 

other than a supplier and if what’s 

happening in the UK is anything to go by 

it appears that the market is starting to 

agree with me. As clients use the internet 

to evaluate prices quoted to them by 

designers, more and more clients are 

picking the brains of designers and then 

going online to order direct. 

Quite apart from the unsustainability 

of this pricing structure I also believe 

that the practice undermines the 

credibility of the profession and gives 

a false representation of the cost of 

design services. Until consultants begin 

demanding adequate pay for their 

expertise - rather than subsiding their 

fees with commissions - we will never 

achieve a client base that understands 

the true cost and value of interior 

architecture and design. 

One of the reasons I think clients 

begrudge paying for design services is 

that they find it extremely difficult to 

evaluate the quality of the consultancy 

on offer. The knock-on effect is to make 

clients extremely cautious and unwilling 

to go with progressive concepts - after all, 

who wants to be the next naked emperor? 

I think the quality of interiors built 

in Ireland is horrendous, not because 

we don’t have fantastic designers but 

because clients are afraid of being stuck 

with a white elephant, and designers have 

pandered to that fear. 

Unlike French, Spanish or Italian 

designers, Irish designers tend to fall into 

the trap of delivering what a client wants 

rather than what the designer, in his or 

her professional opinion, feels they need. 

This has not only led to a homogenisation 

of the built environment in Ireland but 

also to the demise of skills required to 

create truly unique interiors. The safe 

world of specification - where you show 

clients images or samples of off-theshelf 

finishes, furniture and fittings - has left 

designers and tradespeople without the 

skills and courage to push for distinctive 

interiors featuring made-to-commission 

items. 

The last issue I want to make reference 

to is one I believe has no excuse - poorly 

educated design graduates. As I see it, 

until such time as design colleges only 

accept applicants with visual acumen, 

and only award certificates, diplomas and 

degrees on the basis of design skills, the 

Irish interiors industry will fail to make a 

mark on the international design scene. 

None of the issues I’ve mentioned is 

insurmountable. In fact I believe some 

of them would be quite easy to resolve. 

What’s been lacking to date has been the 

desire. Hopefully the dampening of the 

Irish economy will focus all of our minds 

on creating a sharper, more streamlined 

Irish interior design industry. 

elaine@edgedesign.ie

It’s not all bad: a high-quality 2007 residential interior by Aurora Aleson (a collaborator on hotels 
Morrison and G) for a private client near Kinvara in Co Clare.  
Photograph by Margaret Boland Photography
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How and when did you get into fashion 

design?

When I was a kid growing up in Leicester, 

England during the 1970’s I didn’t have 

a clue what I wanted to do. Punk rock 

shook me up, got me dressing up and 

exploring fashion, while I messed about 

doing nothing in particular. 

Where did you study?

Then a little feature in The Face magazine 

made me go to the Cordwainers Technical 

College in Hackney, East London to 

become a shoe designer. That was 1984. 

What was your first job?

After college my first job was as an 

assistamt to Joseph Azagury in London. 

For two years there was mainly just the 

two of us making a few pairs of shoes 

a week and here I learnt the skills and 

craft of high class shoemaking. I then got 

some part time teaching at a specialist 

footwear college in Leicester, a city, which 

then still had footwear manufacturing 

as a major industry and started out as 

a freelance shoe designer and pattern 

cutter. 

Because of my teaching experience, 

where I have had to help students design 

and make any kind of footwear, I am 

unusual as a shoe designer in that I can 

design women’s, men’s and children’s 

shoes and I have worked for diverse 

fashion brands such as Janet Reger, 

Daks, Clarks, British Industrial Giant 

and Shelleys shoes and am as much a 

shoemaker as a designer. I have also been 

able to work as a consultant helping to 

develop sophisticated design skills in 

faraway countries like Taiwan and Egypt 

and for the United Nations Industrial 

Development Organisation in India. 

What did you do next?

My own label Equipage boot and shoe 

was started in 1994, which I use to 

produce occasional collections whenever 

it takes my fancy. I gave up trying to make 

seasonal collections a long time ago, as it 

is just too expensive to constantly change 

lasts and components and develop new 

patterns. Instead I update my own styles 

using new materials, colours and trims 

when I feel the world is ready, gradually 

introducing new designs that will have 

some longevity.

When designing I have a library of 

reference materials and draw a load of 

shoes and then pick one I like and make a 

prototype. This involves drawing on a last 

which is a plastic form upon which a shoe 

is moulded around to give its final shape. 

Each pattern piece is taken from this 

3-D shape and a shoe is really a highly 

engineered piece of sculpture that has to 

look alluring, fit a variety of foot shapes 

and sizes, protect the foot and give a 

psychological lift to the wearer. That’s 

what I think anyway. After perfecting the 

patterns I will make some prototypes 

and then if it is to be mass produced, 

approximately twelve pairs or more, they 

will be made in a factory in England. I 

make bespoke footwear for private clients, 

mainly bridal shoes involving one or two 

fittings at my studio in Kilkenny.

Where can we see your pieces?

In 2007 here in Ireland I designed and 

made a limited edition of shoes for 

Peter O’Brien at Awear. These shoes 

were handmade and really should have 

cost twice the price and any woman that 

bought a pair should treasure them. I am 

a perfectionist and will only do something 

which I can be proud of which usually 

means killing myself for a pittance.

I love what I do and feel privileged to 

carry on the traditions of shoemaking in 

my own small way. There aren’t many 

shoe designers around and having a new 

shoe in your hand that you have designed 

is a magical, special feeling. 

Spotlight:
Julian Berwick MIDI
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What’s next?

It’s up to you! We would be delighted to hear any suggestions 

or feedback you have on Ratio and if you would like to submit a 

piece for future issues please email info@idi-design.ie

A big thanks to everyone who participated in this our first issue.

www.idi-design.ie


